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City of Design Asahikawa

The city of Asahikawa in Hokkaido prefecture has a long history of
establishing its strength through design activities centered on industries
such as household furniture and crafts.

Through the UNESCO Creative Cities Network and the power of design,
the Asahikawa Creative City Promotion Council aims to enhance the
value of the region's rich nature, which includes the Daisetsuzan National
Park, and bring out the best in our abundant resources while building a
vibrant and sustainable community that cherishes both nature and
people.
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Our Concept

Forest of Design

Creating a Forest of Design that values nature, people, and culture

Over time, seeds of ideas sprout to form a beautiful forest flourishing
with trees of happiness. Drawing on the great power of design, we
nurture skills and talents, build communities, and promote craftsmanship
in our own distinctive way.
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Cultivating the great potential possessed by the nature and people in this
northern land through design, creating a bright and happy future.
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UNESCO Creative Cities Network

The UNESCO Creative Cities Network * supports cooperation and mutual
exchange among cities around the world that seek to revitalize
themselves through creative and cultural industries.

Each member city undertakes its own creative and cultural endeavors
while simultaneously participating in various inter-city collaborations
initiated through the network.

There are 350 member cities in 7 different fields: Design, Media Arts,
Film, Music, Literature, Gastronomy, and Crafts & Folk Art. As of
November 2023, 49 cities have been recognized in the field of Design.
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Asahikawa Design City

Engaging with the UNESCO Creative Cities Network
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UCCN Annual Conference

Creative cities from around the globe come together to evaluate
activities within the network and make decisions on future policies and
projects. Cities present the outcomes of their projects and activities from
the past year, sharing both success stories and challenges faced. This
fosters collaboration between cities and leads to the initiation of joint

projects and partnerships within the network.
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% The UNESCO Creative Cities Network (UCCN) was established in
2004 to support the growth of creative and cultural industries, and
to facilitate exchanges through collaboration among creative cities
worldwide. This initiative is part of the United Nations Educational,
Scientific and Cultural Organization’s (UNESCO) efforts to promote
mutual understanding among civilizations, cultures, and peoples.
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UCCN Subnetwork Meeting

At these meetings, cities in the same field, or subnetwork, come together
to share their challenges and exchange ideas. Participants discuss the
latest trends, best practices, and relevant issues, as well as launch
projects tailored to specific needs and goals. This enhances the overall
value of the network.
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Domestic Network Conference

Once a year, UCCN member cities from across Japan gather to share
and exchange opinions on city-level initiatives and inter-city
collaborations with the UCCN. Participants also have the opportunity to
experience the local culture and charm of the host city, gaining deeper
insights into the reasons behind its designation as a Creative City.
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UNESCO Cities of Design Conference
(UCoDC)

Asahikawa, Kobe, and Nagoya, the three Japanese cities recognized in
the UCCN’s field of Design, are working together to organize
conferences and networking events with invited guests to boost
exchange and collaboration between Cities of Design.
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‘World Design Assembly Tokyo 2023 Authorized Program
Conberence far thinking about the future of Japan's design cities
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Asahikawa Design City

Networking

Creators from different creative cities and

regions gather to spark new projects and interactions
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Design Gallery

With the aim of creating opportunities for Asahikawa’s residents to
engage with design and deepen their understanding and interest in it, we
actively promote design-related activities and events that take place at
the Design Gallery.

As a place for local designers and creators to interact and showcase
their work, the gallery is used for exhibitions and events, and also houses
a co-working space and meeting space.

We aim to establish the gallery as a creative hub where people, ideas,

and creations come together, giving rise to interaction and innovation.
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Asahikawa Design Week

This design event brings together local industries such as furniture and
crafts, architecture, machinery and metalwork, food and tourism, as well
as various design-related organizations, neighboring municipalities, and
educational and research institutions.

Held in the invigorating early summer month of June, this event plays an
important role in sharing and promoting the spirit of design by providing
participants with opportunities to experience, think about, and enjoy the
field of design alongside the abundant nature of northern Hokkaido.
Organized by: Asahikawa Design Week Executive Committee

Experiencing Design

By creating opportunities to

experience design and culture, we make

design more accessible to all
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Machinaka Campus
(Downtown Campus)

Held at Heiwa-dori Kaimono Koen (Heiwa-dori Shopping Street), a symbol
of downtown Asahikawa, this event brings together high school students,
technical college students, university students, and civic organizations to
teach and explain concepts related to design, community-building, and
SDGs to participating elementary and junior high school students.
Through various activities and mutual learning, it is hoped that this event
will foster exchange and cultivate the talents of the next generation.
Organized by: Machinaka Campus Executive Committee

Managed by: Machinaka Campus Student Committee

Asahikawa Design City

Nurturing
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Shaping creative and

imaginative minds through learning
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Kids Design
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To cultivate a strong interest in design among the children who will shape
the future of Asahikawa as a UNESCO City of Design, we have produced
three types of digital books as educational materials that enable children
to learn about and experience design, nurturing their creativity and

inventiveness.
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Outreach Classes-
Inquiry-based Learning

We conduct outreach classes at elementary and junior high schools in
the city to share the joy of design with children. Additionally, to enrich
high school students' inquiry-based learning, we host workshops in
collaboration with local designers and creators. Through these efforts, we
convey the idea that design is about thoughtfully considering the user
and coming up with the right form and method.
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Design Management Seminar
Design X Creative Seminar

To support the promotion of design management among local
businesses, spread design thinking, and boost creativity, we organize
seminars featuring prominent guest speakers.

Aimed at raising public awareness and enhancing the region’s design
prowess, these speakers draw on their innovative initiatives and extensive
experience to share insights on revitalizing local industries and creating
local brands.

Asahikawa Design Producers

With the aim of promoting the development of design and local industry,
from 2020 to 2022, we focused on cultivating personnel capable of
design production—known as Asahikawa Design Producers (ADPs)—to
address and solve the challenges faced by businesses and the local
community.

Asahikawa Design Producers play an important role in enhancing the
appeal of the region through design and supporting sustainable
development.

Main Roles:

Planning and executing design projects

In addition to planning and running local design-related events and
exhibitions, ADPs also hold design-related workshops and seminars

to revitalize the community.

Accompanying support for design management

In collaboration with the industrial sector, government bodies, and
financial institutions, ADPs provide support for small and
medium-sized enterprises in the city by offering advisory services

aimed at implementing design management.

Collaboration with and promotion of local designers
ADPs strengthen our network with local designers and creators while

promoting design-related exchange with other cities.

Asahikawa Design City

Enhancing through Design

Shaping the future of the city, establishing
a foundation for fostering culture through design, and
cultivating a sustainability-conscious lifestyle

PROJECT >
PROGRAM >
MOVEMENT >

ERMER DT ==k
BAO—HFEHBLELEEAD?

3

P design
management

o 5 O~
Tl o

09



F/RHE (2023F %)

AR ARG H EDRI

OFTRYRNT—=IRBEICAYZ >SN (3E)
OERXRY ~T—U2EICHE (L REET)
OZXRI-THAVEHHERZER T,

Hhy77L > RTEE | Correspondence = FafE
OFZIN-TANILYHEDRRRAY —B DO
OAF—IL- R=/\HS1BJII{E%R (24)
OFHFAVEHADORNF LN/ AT IV HR—ILATTRNHHE
O59EBXLT T R2024ICHE
OEBYIYNCHE
ORZETHAVEHHY T 7LV XICHE
ONYRYIBKRETOHFE
O74vZYRANILYYFIKMMEB R R

HBSUODbTHIYI1—22023

6R17HNS25HDEBE T “TFHFA Y i ATHTLS %
F—NICEHE. 100 EVWA Ry MATR - AR TR,
Oxi5E#:90,000 A#8

LRI Fr/INR2023

6A17H-18HIC. FBEBY LB ZEAICHE.33EEFEN
46D RR - FR-HRT — AR,
OR5E#:#68,000 A

FHAUF 1S — (REHA) O5EF

FHAYF ¢S —BERLIT— IV 3y TRR— TRy
MEEBIEL HTY YT Y — L ORFHREA L,
OARYIE:T1E

OBMER:1,2474

INFRERADH AT

FYATHAVHFIREEVTHAESANINITAWES A,
AHERSIAZEBEICT YAV EERT -0 3y S2E,
OIN- R B

OBMEH:206%

Major Initiatives (FY2023)

Networking with
UNESCO Creative Cities

-Participated in three online subnetwork meetings

-Attended a domestic network meeting hosted by Tsuruoka City,
Yamagata Prefecture

-Held the conference "Correspondence” as part of the UNESCO Cities of
Design Committee

-Participated in an exchange poster exhibition held in Fortaleza, Brazil

-Two delegates from Doha, Qatar visited Asahikawa

-Mayor of Asahikawa visited Cities of Design Singapore and

Hanoi, Vietnam

-Exhibited at the Usuki Food Culture Festival 2024

-Attended the Shanghai Summit

-Attended the Wuhan Design City Conference

-Gave a lecture at Bandung Institute of Technology

-Exchanged opinions with JKMM based in Helsinki, Finland

Asahikawa Design Week 2023

Held from June 17th to 25th under the theme "Let's Set Out to Design",
this included nearly 100 events which took place in the city and
neighboring towns.

-Number of attendees: Over 90,000 people

Machinaka Campus 2023
(Downtown Campus 2023)

33 organizations set up a total of 46 exhibition, presentation, and
experiential learning booths along Heiwa-dori Shopping Street on June
17th and 18th.

-Number of visitors: Approximately 68,000 people

Utilizing the Design Gallery
(Creative Hub)

We held workshops and talk events at the design gallery, creating
opportunities for interaction with local creators.

-Number of events: 11

-Number of participants: 1,247

Outreach Classes at Elementary and
Junior High Schools

As an outreach class on kids' design, we held a workshop for students to learn
about design with speakers Rui Hosoya, Kenichi Ogawa, and Soufu Honda.
-Number of elementary and junior high schools involved: 5

‘Number of participants: 206
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Asahikawa Design City

Workshops for High School Students

In collaboration with the Asahikawa Creators Club and Asahikawa Design
Producers, we held Design Tegaki Meeting, a problem-based inquiry
workshop where high school students brainstormed and put pen to paper.
-Number of high schools involved: 3

+Total number of participants: 645

Keio University SFC (Shonan Fujisawa
Campus) Collaboration Project

In collaboration with Yoshii Laboratory at Keio University SFC, we
developed a workshop tool for inquiry-based learning and held a
workshop that made use of the tool.

-Number of high schools involved: 2

+Total number of participants: 226
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Design Management Seminar

@ Value Design Begins With Me
-Speaker: Value Designer Yu Hozumi
*Number of participants: 20

@ Our Future Begins With Me
-Speaker: Value Designer Yu Hozumi
-Number of participants: 12

Design X Creative Seminar

@ A Lifelong Skill:Simply "Talk in Figures" ~ 5 Tips for talking in
numbers that can be applied by anyone with an understanding of
elementary school math ~

-Speaker: Yoshinori Sadai from Sophia Bliss Co., Ltd.

*Number of participants: 66

@ Cultivating Creative Local Industries
-Speaker: Naohiro Niiyama, TSUGI Representative
*Number of participants: 77

@ Design Method:Discovering What is Unique to a Region
-Speaker: Shigeki Hattori, graf Representative
-Number of participants: 98

@ Workshop:Gaining Insight into Asahikawa as the Heartland of
Furniture

-Speaker: Jun Murakoshi from Takram

*Number of participants: 30

® What Design Can Do

-Speaker: Shunsuke Ishikawa, Asahikawa CDP (Chief Design Producer)
and KESIKLinc Representative

-Number of participants: 80

® What is Design in Action?

-Speaker: Arata Maruyama, &Form Representative
-Number of participants: 102
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Asahikawa Food Meeting
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Asahikawa Food Meeting

Keynote speech

-Speaker: Mitsugu Nakatogawa from the Natural & Mineral Food
Products Advisor Association

Panel discussion

-Moderator: Tomoya Hoshino from Hadaka Denkyu

-Panelists:

-Mitsugu Nakatogawa

-Kotoe Toyoshima, Professor at the Department of Food and Nutrition,

Asahikawa City University Junior College

Mitsunori Ozaki from Design Studio Ozaki

-Number of participants: 113

ADW X Forestry Talk Session
~WOODS & DESIGN"Forests, Trees and
Design: ISSUE - IDEA - DESIGN"

A talk session which discussed ways to address forestry issues
through design.

-Facilitator: Seiichi Saito, Head of Panoramatiks

-Number of participants: 71

Asahikawa Design Producer
Collaboration Project

Provided accompanying support for design management
ADPs were dispatched to small and medium-sized enterprises in the city
to provide support for the implementation of design management.

-Number of businesses supported: 3

Design Management Compass
In collaboration with the Japan Patent Office, we conducted workshops to
support the introduction of design management.

-Number of businesses that participated: 4

Group facilitators
ADPs were sent to facilitate group work and consultation sessions.

-Number of sessions: 23



